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Honors & Awards

Best in Track Paper, Social Problems and Well Being, AMA Summer Academic Conference, 2025
Wig Distinguished Professor Award for excellence in teaching, Pomona College, 2017
“Highest honor bestowed on Pomona faculty and recognizes exceptional teaching,
concern for students and service to the College and the community”
Abstract Travel Award, Organization for Human Brain Mapping, 2013
Student Assistant, Duke University SSRI Faculty Fellows, 2009-2010
Conference Travel Award (2x), Duke University Graduate School, 2009-2010
Summer Institute in Cognitive Neuroscience, UC - Santa Barbara, 2007
Lorne D. Cooke Memorial Award in Economics, Pomona College, 2005
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Invited Academic Talks & Seminars

scheduled

West Coast Neuroeconomics Mini-Symposium, UCLA, May 2026

Colorado Winter Conference on Marketing and Cognition, February 2025

University of Southern California, November 2024

West Coast Neuroeconomics Mini-Symposium, Rady School of Management, UCSD, May 2024
Rotterdam School of Management, Erasmus University, May 2023

Colorado Winter Conference on Marketing and Cognition, February 2023

North American Economic Science Association Conference (Keynote Speaker), November 2022
University of Basel, June 2022

Air Force Academy, April 2019

Leeds School of Business, University of Colorado - Boulder, April 2019

Oregon Decision Neuroscience Symposium, April 2019

The Wharton School, University of Pennsylvania, April 2018

Queen’s University, March 2017

UC - Riverside, June 2016

Haas School of Business, UC - Berkeley, March 2016

University of Ziirich, February 2015

Claremont Graduate University, November 2014

Annual Interdisciplinary Symposium on Decision Neuroscience, June 2014

Wisconsin School of Business, University of Wisconsin - Madison, February 2014
Columbia University, January 2014

Pomona College, January 2014

University of Oregon, January 2014

University of Southern California, January 2014

John Dickhaut Memorial Conference, January 2012

Pomona College, November 2011

California Institute of Technology, October 2010

Georgia Institute of Technology, January 2010

Professional Service

Peer Review, Marketing: Journal of the Academy of Marketing Science, Journal of the Association for Consumer
Research, Journal of Consumer Research, Journal of Interactive Marketing, Journal of Marketing, Journal of
Marketing Research, Psychology & Marketing

Peer Review, Business and Economics: American Economic Review, American Journal of Agricultural
Economics, Econometrica, Economic Inquiry, Economica, Experimental Economics, Journal of Applied
Econometrics, Journal of Business Research, Journal of Economic Behavior & Organization, Journal of Economic
Psychology, Journal of Health Economics, Journal of Political Economy, Management Science, Quarterly Journal of
Economics, Review of Financial Studies

Peer Review, Psychology and Neuroscience: Biological Psychiatry-Cognitive Neuroscience and
Neuroimaging; Cerebral Cortex; Cognition; Cognitive, Affective, & Behavioral Neuroscience; Cognitive Science;
Decision; eNeuro; Human Brain Mapping; Journal of Applied Psychology; Journal of Experimental Psychology:
General; Journal of Neuroscience; Journal of Neuroscience, Psychology, and Economics; Motivation Science; Nature
Communications; Nature Human Behaviour; Neurolmage; PLoS Computational Biology; PLoS ONE; PNAS;
PNAS Nexus; Psychological Review; Scientific Reports; Social Cognitive and Affective Neuroscience; Social
Psychological and Personality Science; WIREs Cognitive Science

Program Committee: Society for Neuroeconomics (2019, 2020, 2021, 2022)

Conference Reviews: Association for Consumer Research (2021, 2022, 2023, 2024)

Grant Reviews: NSF, Swiss NSF, SRNDNA (Small Grants)



Institution, College, & Department Service

MBA Academic Committee, University of Oregon 2019 - Present
MBA Sub-Committee to Create New Data Visualization Course, University of Oregon 2022-2023
MBA Sub-Committee on Curriculum Review, University of Oregon 2021-2022
Faculty Advisor, Track & Field Rejuvenation Project, University of Oregon 2022
Faculty Engagement Team for COVID-19 Communication, University of Oregon 2020 - 2021
UO Article about Faculty Engagement Team
New Course Creation and Regularization: Marketing Analytics, University of Oregon 2020 - 2021
Faculty Advisor, Collaboration to Promote Women'’s Basketball, University of Oregon 2018 - 2022
UO Article on Women'’s Basketball Collaboration
Research Committee, Pomona College 2015 - 2017
Research Computing Committee, Pomona College 2017
Co-Organizer, Pomona College Economics Seminar Series 2016 - 2017
Faculty Advisor, United Way Chapter of Pomona College 2015 - 2017
Co-Organizer, Pomona College Economics Club 2014 - 2016
Co-Organizer, Duke Center for Neuroeconomics Speaker Series 2009 - 2011
Co-Organizer, Duke Neuroeconomics Journal Club 2009 - 2010

Mentoring

Graduate students, committee member

Abby Frank, (2024-2026, dissertation, Marketing), University of Oregon

Jessica Canfield, (2021-2023, dissertation, Marketing), University of Oregon

Eric Setten, (2019-2020, dissertation, Marketing), University of Oregon

Elizabeth McNeilly, (2023-2025, dissertation, Psychology), University of Oregon

Michael Silverstein, (2023-2025, dissertation, Psychology), University of Oregon

Moriah Stendel, (2023-2024, dissertation, Psychology), University of Oregon

Connor Wiegand, (2024-2026, dissertation, Economics), University of Oregon

Krista DeStasio, (2018-2019, prelim, Psychology), University of Oregon

Jae Joon Lee, (2018-2019, dissertation, Economics), Claremont Graduate University
Graduate students, PhD first-year paper

Heesoo Kim, (2025, secondary advisor, Marketing), University of Oregon

Abby Frank, (2022, primary advisor, Marketing), University of Oregon

Jessica Canfield, (2019, secondary advisor, Marketing), University of Oregon
Undergraduate honors thesis advising

Quynh-Tran Le, (2025-2026, primary advisor, Clark Honors College, University of Oregon

Rowan Wilkinson, (2023-2024, primary advisor), Clark Honors College, University of Oregon
Ryan Horiuchi (2020-2021, secondary advisor), Clark Honors College, University of Oregon
Morgan Heinrich (2020-2021, primary advisor), Clark Honors College, University of Oregon

Teaching Experience

Primary Instructor [Fall, Winter, Spring, *original course, fscheduled, UG, MBA, PhD]
Lundquist College of Business, University of Oregon

Experimental Research Methods (PhD) S2025, S2027F
Marketing Analytics* (UG, MBA) W2022, W2023, F2023, W2024, W2025, 52025, F2025, W2026
Economic Aspects of Sport (MBA) F2018, F2019, F2020, F2021, F2022
Financing Sports Business (UG) F2018, F2019, F2020, F2021, F2022
Marketing Management (UG) W2019, W2020, W2021
Independent Study: Eye-Tracking Research in Marketing (PhD) S2020
Independent Study: Mediation and Moderation Methods for Consumer Research (PhD) W2023
The Wharton School, University of Pennsylvania
Special Topics in Consumer Neuroscience (UG, MBA) 52018
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Pomona College

Behavioral Economics* (UG) F2014, S2016, S2017
Intermediate Microeconomics (UG) F2014, S2015, F2015, F2016
Senior Seminar: Experimental Economics* (UG) S2015, 52016
Advanced Behavioral and Experimental Economics* (UG) S2017

Other Information

Memberships: American Marketing Association, Association for Consumer Research, Economic Science
Association, American Economic Association, Society for Consumer Psychology, Society for Judgment
and Decision Making

Programming: R, Python, Stata, FSL, IATEX
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